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Sally is an expert in digital communications, content strategy 
and sustainable business. At Wildwon, she applies her 
knowledge and her passion for new ideas to designing 
experiences, building brands and creating strong online and 
offline communities around projects and organisations.

Her core expertise in digital communications, social media 
and content marketing is informed by an understanding of 
the complexity involved in communicating sustainability, 
social change and innovation.

A commentator on environmental and social trends, Sally 
regularly speaks about sustainability, entrepreneurship and 
experience as a catalyst for social change. She writes in the 
media, as well as on her blog Sustahood.

Sally has international experience in corporate sustainability 
and social responsibility (CSR), and has worked with Triodos 
Bank, Ecotricity and The Soil Association (UK) and for 
WWF’s corporate partnerships and markets team (AU).

Yvonne oversees Wildwon’s suite of experiences and events 
drawing on her background in the arts, experience design 
and digital project management.

She has designed and produced acclaimed events from 
large-scale public events and festivals through to intimate 
workshops and retreats.

Yvonne brings a highly considered approach to projects and 
events, working to ensure a positive end experience for all 
stakeholders including guests, sponsors, clients and suppliers.

She provides flawless front line event management that is 
suppor ted by Wildwon’s strong and integrated 
communications, content production and promotion.

Previously, Yvonne was a senior producer at leading design 
consultancy, Digital Eskimo. She honed her event 
management and production skills working on Sydney 
Design Festival, Art Month and other creative projects.

Wildwon’s projects are great because we collaborate with a 
strong network of creative practitioners, choosing the right 
people for the task at hand.

We work with only the very best speakers, performers, film-
makers, photographers, visual artists, designers, venues and 
values-aligned suppliers.

Wildwon sources products and services in a socially, 
sustainably and ethically responsible manner. We procure 
almost exclusively through sustainable and social enterprise.

Depending on the requirements of a particular project, a 
bespoke multi-disciplinary team will be assembled and 
managed to carry out each piece of the puzzle and to 
create the magic of our experience, communications and 
events.

There’s little our creative partnership and broader team 
can’t pull off, so we always start with your wildest dreams.
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WE DESIGN AND CREATE 
EXPERIENCES

WE CAPTURE AND SHARE THE 
STORY

WE PROVE AND IMPROVE THE 
IMPACT

At Wildwon, we apply user experience design 
principles and methodologies to event planning 
and production, helping you to find the best 
possible approach to a problem or pursuit.

We are experts at the end-to-end design of 
experiences, from communications strategy to 
programming and content curation, to logistics and 
execution. 

We believe that careful design makes for a flawless 
experience, beautiful, meaningful content and 
ultimately, change in individuals and organisations.

An event will be better because we have looked at 
the experience from every angle and meticulously 
designed and planned the experience to achieve 
the outcomes you have in mind for your attendees 
as well as your organisation.

No matter what the objectives of your project, we 
create a valuable legacy of online and offline 
artefacts that showcase the experience and help to 
achieve results long after a project has ended.

Capturing a rich experience through rich content 
lets others feel as though they were there and lets 
the experience you’ve created to be felt by a larger 
audience.

Our events are set up to harness user-generated 
content and therefore tell stories comprehensively 
and authentically. To complement this, we also 
produce beautiful and meaningful video, imagery 
and words to capture the best of an experience.

To make the most of any event we offer 
videography, photography, animation and sketch 
noting - tailoring the capture, production and 
dissemination of content to your needs.

Experiences cost time, money and effort to 
produce. When producers fail to optimise an 
experience or amplify the impact of an event 
through digital media, this effort is in danger of 
being wasted.

By enhancing real world and digital engagement 
before, during and after an event, we ensure that 
your event lives on well beyond a single time, place 
or attendee.

Whatever your strategic objectives, we work with 
you to design an experience that meets them, 
exceeds guests' expectations and lets you prove 
the results.

We pride ourselves on helping clients to manage 
their environmental impact, even as they make a 
deep impression.

WHAT WE DO



OUR PROCESS

ENGAGE

Defining success metrics, project mechanics and on-boarding

IMMERSE

Research & insights gathering

IDEATE

Concept development, co-design, concept prototyping & testing

IMPLEMENTATION PLANNING

Strategy for successful implementation of the concept

EXECUTION, DELIVERY & ITERATIVE 
IMPLEMENTATION

Production and launch of the project

EVALUATION & LEARNING

Debriefs, evaluation against objectives, project case study



• A series of tools to help you to improve and validate our 
ideas and have confidence in our approach

• A process to test whether activities are effective before 
the actual event based on research and analysis, audience 
profiling, user testing and usability

• Design of innovative event format to match the forward-
thinking content of the program as well as effective 
workshops and activities to meet objectives of client

• This process can be done quite rapidly, providing common 
vision and laying solid foundations for implementation.

Wildwon applies the proven experience design process of 
immersion, benchmarking, solidifying the participant journey, 
testing and iterating of concepts with participants and 
evaluation. 

By following this process, our clients can be assured that the 
planning of the their event or series is holistic, considered and 
comprehensive. By making the most of the client’s internal & 
Wildwon's expertise and the data and learnings captured 
across the design process, this approach ensures we arrive at 
a plan for the event that is based on concepts validated by 
testing with its audience.

• Risk mitigation - minimising wasted funds and time on 
mistakes and ineffective or unvalidated concepts

• Objectives of each stakeholder group identified and 
addressed in the design and implementation

• Accelerated and simplified decision-making

• The implementation of validated concepts only

• Greatest possible impact on attendees before, during and 
after the event, for greatest possible outcomes for client

WHY EXPERIENCE DESIGN? BENEFITS OF THE APPROACH OUTCOMES

OUR PROCESS
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Wildwon was the production partner to the Centre for Australian Progress on Progress 
2013 - a gathering of more than 1000 people from the non-profit and campaigning sectors.  

We created design principles and brand architecture which was deployed across graphic 
design, visual media, theming, art installations and side events resulting in an integrated design 
aesthetic across the entire event’s communications, collateral and physical space.

THEMING & STYLING

Wildwon engaged theming partner A&D Projects to carry our design principles through to:    
- furniture and furnishings
- staging in the main hall. streams and workshops, 
- way finding and signage - free standing due to constraints of a heritage building
- a hanging installation which double as a community engagement initiative in the main hall
- a hanging installation, furniture set up and decorations at the official party venue

The overhead hanging installation in the main hall descended during the closing plenary to 
reveal messages from Australian school children within each of the folded origami elements. 
This was the result of  piece of community engagement work done prior to the conference 
asking children what they wanted Australia’s future to be like.

SUSTAINABILITY

- Recycled and reclaimed materials used in installation, furnishing, way-finding and signage
- Melbourne Town Hall location with how-to guides for cycling and public transport
- Sustainable and ethical procurement of all partners including venues and catering via 
Thousand Pound Bend and Shebeen (a non-profit bar)
- ‘Where to Eat’ recommendations provided to all delegates based on sustainable, local and 
ethical food and beverage providers
- Water stations for free refilling of water bottles
- Sustainable sourcing of bamboo lanyards and collection at end of event to be used again
- Essential print collateral (program and party invitation) printed on100% recycled card
- Progress 2013 app produced to reduce need for paper printing

PROGRESS 2013 - LOOK AND FEEL
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The core team we assembled included a graphic designer who worked with us to create 
brand architecture and an integrated aesthetic across the entire project. 

Assets that were produced using this brand architecture included:

- Progress 2013 website

- Digital communications including email campaigns, social media assets and website

- Event signage, posters, staging and branding

- Guest identification

- Presentation and slides

- Theming of side events

- Video ‘stings’ for sponsors shown during session

- Program including map, party invitation

- Highlights video & infographic

- Highlights reel available to watch at: http://wildwon.com.au/progress-2013

PROGRESS 2013 - COLLATERAL DESIGN & 
PRODUCTION
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The core team we assembled consisted of executive producer, assistant producer, 
communications and impact strategist and graphic designer. As we approached the event we 
worked with local suppliers, a theming partners and stage managers local to Melbourne. 
Wildwon was responsible for :

PROGRESS 2013 - EVENT EXECUTION

WILDWON CREDENTIALS I

The organisation and smooth 
running of:

- 2 full days of conference
- 7 main hall key note presentations
- 23 panel discussions
- 3 workshops
- 10 content streams

“The event was exceptional  It gave people a brilliant opportunity to 
regroup and share energy in the current environment.  Fantastic 
production values as well.”
                                    - Lindsay Rae, Chief of Staff, World Vision Australia

The management of relationships and 
communication with:

- 1000 delegates
- More than 230 civil society organisations 
represented
- 110 speakers including 5high profile international 
speakers
- 60 volunteers
- 15 partner and sponsors
- Melbourne City Council & Melbourne Town Hall

The production of eleven side events including:

- Official Progress 2013 part at Thousand Pound Bend
- Wrap drinks at non-profit Melbourne bar Shebeen
- VIP Breakfast
- Philanthropy stream
- Lunch time film screenings
- Speaker book signings
- Centre for Policy Development book launch
- United Voice campaign launch



WILDWON CREDENTIALS II

FOUNDATION FOR YOUNG AUSTRALIANS
UNLEASHED SUMMIT & AWARDS

Unleashed took place for the first time in 2013 and is already the flagship event for the 
Foundation for Young Australians.

Wildwon were engaged to capture the Unleashed summit, stream events and awards 
over two days and produce video and social media content to create a lasting legacy.

We held workshops with the FYA team to set the creative direction for this content, 
designed to make the most of the colourful content, theming and attendees present at 
the event. On the days of the event we worked alongside the producers of the content 
streams and awards event to capture extremely high quality content. 

Wildwon added to the experience by turning around an overnight edit of day one, 
shown on day two, helping to galvanise participants ahead of action-oriented workshops.

At the close of the conference we delivered three videos for use across FYA’s social 
media and for use in future internal and sponsorship conversations. These captured:

- 400 young leaders, 30 speakers, facilitators and special guests, 6 award winners
- 4 streams of workshops: entrepreneurs, campaigners, volunteers and innovators
- 3 locations: Pier 2/3, Playhouse Theatre and Concert Hall at the Sydney Opera House.

View the summit highlights Wildwon produced at: http://www.fya.org.au/unleashed/

“Today in Australia we’re great at recognising our sports people, 
our musicians, even our super models. What we’re not so great at 
doing is recognising young people who are making change. 
Unleashed is our opportunity to celebrate and showcase young 
people who are doing extraordinary things in their communities”.
                       
                                  - Jan Owen AM, CEO, Foundation for Young Australians



Wildwon was asked to be a partner to Sydney Living Museums’ ‘Eat Your History’ program, 
and activate two of the twelve historical properties in their portfolio. The first event was 
designed to bring new audiences (18-35 year olds) to Vaucluse House. Roll On invited guests 
to the stunning property for a 1920s-inspired picnic with lawn sports, gastronomical history 
and tastings, guided tours of the house and gardens, live music from local Sydney bands, swing 
dancing, butter-churning and lemon-sherbert rasping workshops with colonial gastronomer 
Jacqui Newling as well as recipe book-binding by hand.

EXPERIENCE DESIGN

- Wildwon commissioned typographer and illustrator Georgia Hill to create hand-painted 
signage. We installed this signage, as well as fete stalls and vintage furnishings around the 
property and at each activity, complementing the event’s look and feel and the venue.
- Guests, volunteers and musical acts were invited to dress in relaxed 1920s attire. We set up 
a vintage picnic and costume stall where guests could buy or hire costumes (boater hats, bow 
ties, parasols) as well as picnic supplies (books, baskets and blankets).
- The design of the program was designed to give a holistic experience leveraging all 5 senses 
Took people through the property activating spaces in the house and garden, immersing 
guests in the history of the property through tastes, tours and demonstrations, exceeding the 
museums’ interpretation expectations. 

OBJECTIVES & IMPACT

- Wildwon designed an event specifically to appeal to 18-35 year olds, and designed a 
program that attracted people to the event but also helped them explore the property.
- 300 people attended the event and more than 200 took part in guided tours or ‘Eat Your 
History’ cooking workshops and tastings.
- More than 50 people signed up to the Sydney Living Museums e-news on the day and many 
more subscribed during the promotional period before the event. 
- Sydney Living Museums reached a brand new audience - 80% were 18-35 years old
- 85% of guests rated the overall experience of the day 4 or 5 out of 5.
- In our client satisfaction survey, Sydney Living Museums rated our client service ‘superb’.

SYDNEY LIVING MUSEUMS 
‘ROLL ON’ AT VAUCLUSE HOUSE
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The Hub Sydney Opening Party marked the official opening of a new co-working space in 
Sydney, that is part of the global ‘Hub’ network. The event was part of a broader community-
building strategy to raise awareness of the Hub in Sydney and ultimately build a strong 
community and membership-base for the space ahead of its opening. 

STYLING, INTERACTIVITY & GUEST EXPERIENCE

- Wildwon worked with an AV team to create dramatic colour washes and stage lighting
- A 5m x 15m distance projection mapped the ‘Hub Sydney’ logo onto an adjacent building
- We designed and produced a ‘Lo-Fi Networking’. Upon entry guests received a polaroid of 
themselves, a pin and a pen and wrote down 3 things people could talk to them about.
- We created a world map telling stories of Hubs the world over
- A ‘collaborative catering’ effort had local food entrepreneurs such as Hungry Monday and 
the Bread and Butter Project contribute to a spread of food and communal table.  
- A ‘Growing the Future of Work’ ideas tree stood amongst guests, who wrote ideas on 
‘leaves’ detailing things they’d like to see in the workplace of the future
- Gif Box - a never-seen-before in Sydney ‘gif booth’ where guests could create and keep a 
moving image of themselves with the help of a large costume box
- The event was sponsored by Liquid Spaces and Wildwon created a ‘Liquid Lounge’ chill out 
space with Liquid Space branded furnishings where we also held interactive vox pops.
- A DJ played through the night and guests kicked on at The Old Growler small bar.

OBJECTIVES & IMPACT

- The event was designed to launch the Hub into the public consciousness in Sydney. 
- Over 350 guests through the doors and at one point a queue around the block to get in, 
- More than 180 images posted to instagram and facebook with a reach of 13,000 people
- Attendance and official opening by political leaders Clover Moore and Alex Greenwich.
- Attendance by business leaders from a variety of sectors and Sydney’s cultural influencers.
- The event was hugely successful in it’s community-building and brand-building objectives. 
- Hub Sydney opened its doors with 231 founding members and we helped Hub Sydney to 
exceed its crowd funding target by 67%.

HUB SYDNEY OPENING PARTY
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Wildwon were tasked with creating a stand-out launch event for The Porter in Sydney for 
Haworth xFriends.

Out theme and design principles which played off the Porter’s brand including:
- the intrigue of travelling to a new place 
- a sense of having arrived at a ‘destination’
- an air of exclusivity
- old-school hospitality

THE PORTER SYDNEY LAUNCH EVENT

“Launching a new concept like the Porter required an agency that was able 
to create an event that would take our clients on a journey and position 
both the space and our brand appropriately.  Wildwon delivered on every 
milestone and objective and the final product was a triumph with the 
feedback from our clients and partners being much more positive than we 
could have hoped for.  When you want a partner who really gets it, I would 
recommend Wildwon.

 - Frank Rexach, VP Asia, Africa and United States

The execution of this event included:

- hard copy invitations with hand-written typography and signature ‘The Porter’ wax seal
- ‘luggage tag’ RSVP triggering guest interaction and social media amplification of the launch
- transformation of The Porter and foyer of host building 1 O’Connell Street into a 
different place and time through the recreation of an early 20th Century hotel lobby
- styling, props, characters, costuming, activations and musicians all in theme
- activations showing off the features of 6 distinct spaces within The Porter
- live art on interactive projectors and writeable walls, a hanging garden installation and 
actors in character interacting with guests throughout the space
- hospitality for 250 guests including food, beverage and themed signature cocktails
- AV and lighting for all aspects of the atmosphere and technical requirements of the event
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One of the many highlights of the Porter launch event was live art installation. This took 
two forms:

1. a hanging string garden and floral styling created by indigenous artist Tracey Deep to 
complement a live art installation by James Hancock. 
2. a hand-drawn map of The Porter space with original typography by Georgia Hill.

Tracey Deep is an Indigenous sculptor and installation artist who specialises in hanging and 
floating installations. Tracey has produced commissioned art works for The Royal Botanical 
Gardens, Desert Designs, Mercedes Benz Australian Fashion Week and Koskela as well as 
leading hotels and restaurants, with a reputation for strikingly beautiful contemporary 
works.

THE PORTER SYDNEY LAUNCH

Georgia Hill is a Sydney-based illustrator and typographer. 

James Hancock is a Sydney-based illustrator and mural artist.

“Nature is a huge source of inspiration. I love saturating myself in 
nature whenever and wherever possible. I tend to disappear into the 
trees, sky, clouds — all that draws my eye and plays with all my 
senses.  A meditation of mind, body and spirit.” 
                                                                               - Tracey Deep



The Royal Agricultural Society (RAS) approached Wildwon to work on the ‘sustainable 
styling’ of the 2013 President’s Medal. This medal is the highest prize in Sydney Royal’s fine 
food, dairy and wine competitions and incorporates sustainability into the judging criteria.

Typically Wildwon work on the end-to-end design and production of experiences but we 
jumped at the opportunity to experiment with a sustainable styling brief. All the producers 
who were named as finalists had fantastic stories around thoughtful and sustainable food 
production and we were excited to help celebrate the finest sustainable produce in the 
country.

The RAS’ brief to us for the theming was a ‘celebration of the seasons’. We flagged that any 
attempt by us to source and display produce from all seasons would mean that most of it 
was in fact out of season, and would be inherently unsustainable. But we found a solution that 
was invoked all four seasons in Australia and maintained firm sustainability principles.

SUSTAINABLE STYLING

With the help of floral experts Merrymount we:
- created an overhead hanging floral and lighting installation at the entrance to the venue
- dressed the dining tables and entrance way with tasteful native flower arrangements
- created displays to showcase six finalist producers and their produce
- used only sustainable (that is: seasonal, native, foraged & local) flowers, foods and foliage
- redistributed many of the flowers and decorations to a nearby hospital so they didn't end 
up in the bin like they do after so many events

OBJECTIVES & IMPACT

The installation and theming turned the cavernous Badgery Pavilion into a warm and inviting 
place to spend an evening. The hanging installation provided visual impact and a sense of 
occasion. We created a time-lapse film of the installation before, during and after the event 
which has been shared widely within the RAS and its networks to showcase the event.

ROYAL AGRICULTURAL SOCIETY’S PRESIDENT’S MEDAL
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WILDWON CREDENTIALS VII

AMP AMPLIFY FESTIVAL
STAFF ENGAGEMENT

Annalie, our client and Director of Innovation at AMP, runs the Amplify Festival - a week-
long festival of innovation and thought leadership - every 2 years. While the festival has 
always sought to inject creative thinking into the company and invest in the knowledge 
capital of AMP’s people, she came to us in 2013 to execute an idea with unique challenges:

• GET STAFF TO LEARN A NEW CRAFT: IQ of the population is increasing while the 
creative quotient is falling. In many industries, people no longer use their hands to 
solve problems. This is an issue for employee well-being and capacity for innovation. 

• CREATE A STRATEGY FOR ENGAGING THE WHOLE OF AMP Asia Pacific, even 
though the Amplify Festival physically takes place in Sydney and Melbourne.

• HIGHER ATTENDANCE and conversion rates from registration to attendance. Past 
festivals have seen enthusiastic registrations but drop-offs in attendance.

HIGHLIGHTS

• 6000 packs produced and distributed to 19 Asia Pacific offices
• 116 uploads to the digital crane wall
• 83 AMP submissions to individual crane photo competition
• 21 AMP submissions to team crane photo competition
• 1000+ physical cranes folded across Sydney and Melbourne locations
• 75 employee-made cranes used in the Sydney installation
• positive feedback from speakers, AMP CEO and attendees on crane installation
• 2 animated stop-motion videos produced
• 10,441 session attendees (http://amplifyeffect.com.au/)

“I believe that our online addiction is slowly snuffing out our ability 
to innovate.. more time spent online does not necessarily increase 
learning. In fact, the concurrent sensory deprivation may inhibit 
our ability to innovate in the physical world”
                                                              - Annalie Killian,  TEDx Melbourne
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Our origami program pack:

• was distributed to 6000 staff via desk drop and/or Amplify ambassadors at each site
• invited staff to engage in learning a new craft with easy instructions and a fun ‘How to 
Fold and Origami Crane’ animation accessible through an augmented reality app
•prompted their engagement with content by printing speaker bios on origami paper
• let employees contribute to crowd-created artwork in their teams and as a company
• reminded staff about registration and attendance via crowd-created content strategy
• inspired innovation by being a catalyst for people to connect with their team and ‘tinker’ 
but also arrange to attend Amplify sessions together
•reminded employees Amplify is an investment in their professional development by AMP
• invited them to see their crane through multiple transformations
• was activated by tactical engagement events, including a demonstration at ‘HackFest’

AMP AMPLIFY FESTIVAL
STAFF ENGAGEMENT

MULTIPLE TOUCH-POINTS THROUGHOUT THE 5-PHASE LIFE OF THE CAMPAIGN:

1. employees received the interactive pack and news of its arrival via AMP’s intranet
2. took a photo of their crane creation, entered the competition & digital crane wall 
3. saw their photo in a stop-motion animation with 100s from around the world
4. saw 1000+ physical cranes collected at the Sydney and Melbourne offices
5. attended the festival to see cranes used in a crowd-created installation

“I was quite unsure how the crane folding would fit with other 
Hackfest activities but after you left I noticed that many teams 
continued to fold cranes while working in teams. What I learnt 
was this stimulates more ideas as you are working and 
concentrating.. it even sparked an idea for the Amplify game.. 
so thank you for the great work”

 - Melissa Foong, IT Operations Manager
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AMP AMPLIFY FESTIVAL 
BRIGHT SPARKS PHD PITCH NIGHT 

BRIGHT SPARKS

The purpose of Bright Sparks - a flagship event of AMP’s Amplify Festival - is to connect the 
most innovative and ground-breaking research coming out of Australian universities with 
business audiences. It has a secondary purpose to inspire business innovation at AMP.

Formerly ‘Tech on Tap’, the event had been one of the highlights of AMP’s Amplify Festival 
but was still a very casual affair with 20 pitches from university students on the top floor of  
a pub. Wildwon was brought on to overhaul the event quality, format and outcomes.

TRAINING PROGRAM

At Amplify 2013 we:
- re-branded Tech on Tap to Bright Sparks
- ran a promotional campaign among the academic and scientific communities to call for 
entries and promote Bright Sparks as part of the Amplify Festival.
- increased the number of entries from PhD students by 300% on previous event
- moved the event from the Paragon pub to The Basement, Circular Quay
- reduced the contestant pool to 20 high-calibre finalists according to criteria we developed 
in collaboration with AMP
- turned Bright Sparks into a program rather than an event: we put 20 finalists through a 
whole day of training with television journalist James Valentine, and one-on-one coaching 
with science communicator Daniel Keogh. 

THE PITCH NIGHT

- saw more than 350 people turn out to the venue including AMP staff and public
- had a judging panel of 6 high-profile international Amplify Festival speakers
- watched 20 varied, high quality, entertaining and informative 90-second pitches
- a custom-built an app - the Cheer-o-Meter - determined the ‘People’s Choice’ winner
- the crowd was entertained by MC Dan Ilic and ‘house band’ and beat-boxer Jared Jekyll
See video coverage of the night at vimeo.com/wildwonprojects. 
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ANNALIE KILLIAN
INNOVATION DIRECTOR, AMP
PROJECT: AMPLIFY FESTIVAL 2013

Being an ideas person, I am always looking for people with outstanding design-thinking and 
execution capability to complement my small team and make magic happen. I  was thrilled to find 
Yvonne and Sally from Wildwon who could connect with me creatively and strategically, and 
work independently but with a high level of collaboration with my team to deliver a bold and 
risky experiment in an integrated and seamless manner. Their approach is inspired, their 
preparation is awesome and their thinking is clear and considered.  What I valued most is that 
they always respected the artistic integrity of the vision and didn’t compromise in the delivery- 
yet, worked creatively within the constraints of budget, our internal procedures to help us 
achieve our targets with a high-quality,  high-impact and visually stunning  campaign. In terms of 
the ROI for this project, it was an unqualified breakthrough success! Wildwon’s professionalism, 
openness, resourcefulness and easy-to-work-with style endeared them to the entire Amplify 
Festival team, and I can’t wait to use them for more projects in future.

I approached Sally and Yvonne (Wildwon) to help me take the Amplify Festival PhD Pitch night 
to a whole new level in 2013. In order to raise the calibre of finalists, we wanted to attract a 
much larger pool of applicants, and this was the single biggest impact that they delivered, 
doubling the number of entries as well as expanding the diversity in the mix. They provided us 
with regular progress updates, a good process for quickly reviewing and short-listing the finalists 
and good project management in both the preparation of candidates as well as the design and 
execution of the event. The project was a resounding success to such an extent that we are 
considering making it an annual event ( its currently every two years).

Inspired work, awesome preparation and clear thinking. I wouldn’t recommend Wildwon again 
and again, for any project, large or small.
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NICK MORAITIS
EXECUTIVE DIRECTOR, CENTRE FOR AUSTRALIAN PROGRESS
PROJECT: PROGRESS 2013

Centre for Australian Progress engaged Wildwon as our event production and experience design partners for 
Progress 2013, a landmark conference of Australian civil society organisations held at Melbourne Town Hall in 
November 2013. 

With 1000 attendees, five streams of content, two large parties, several smaller functions, and more than 100 
speakers, Progress 2013 was a complex logistical endeavour. The competence of the Wildwon team provided 
great peace-of-mind. They took charge of liaison with the venue, catering, audio-visual, stage management, 
theming, design and printing suppliers, as well as seamlessly training and coordinating a team of event production 
staff and nearly 100 volunteers. Their detail orientation was second to none. 

We were determined to provide an event experience that was different from your typical drab corporate 
conference, or indeed the type of ‘cheap-looking’ conference non-profit leaders might be used to – and here 
Wildwon were in a league of their own.  They brought an extraordinary network of suppliers, outside the box 
thinking and an appreciation of our very tight budget. Their unique sustainable catering suppliers, original speaker 
gifts, striking and contemporary design and theming, and memorable art installation and public engagement 
exercise set the conference apart and in fact far exceeded our expectations. 

While Wildwon is a small company and ran several projects sequentially with ours, at no stage did they appear 
challenged by the scale of our event – they were always accessible, friendly and delivered milestones on time. 

We also appreciated their professional assistance in liaising with our conference stakeholders, including sponsors 
and high-profile national and international speakers, many of whom complemented us on the unusually 
comprehensive briefings and personal attention they received. 

Wildwon’s upfront project planning & design workshops were well structured, fast-paced and enjoyable. They 
provided important additional clarity of purpose, helped us understand and design the event around the needs 
of diverse participants, and helped expose numerous program & logistical issues that needed to be resolved. This 
was invaluable. 

They were a pleasure to work with and provided excellent value for money – we couldn’t have been more 
satisfied. We hope to work with them again on similar events,  and would thoroughly recommend them to 
others seeking to run a creative, thoughtful, eco-friendly & transformative event experience large or small.
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FRANK REXACH
VICE PRESIDENT, ASIA, AFRICA & UNITED STATES, HAWORTH
PROJECT: LAUNCH OF ‘THE PORTER’

Launching a new concept like the Porter required an agency that was able to create an event that would take 
our clients on a journey and position both the space and our brand appropriately.

We are very pleased we selected Wildwon as they had the ability to develop a strategy that aligned to our 
vision with the talent to execute it.  Both Yvonne and Sally have the intelligence, professionalism, dedication, and 
passion that brought The Porter to life at our opening VIP event and party.

Wildwon delivered on every milestone and objective and the final product was a triumph with the feedback 
from our clients and partners being much more positive than we could have hoped for.

When you want a partner who really gets it, I would recommend Wildwon.
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It was refreshing to work with Wildwon. They brought creative, original ideas to the table and 
applied a dynamic approach. Wildwon created the theming for our most prestigious event, the
President’s Medal. The annual award recognises agricultural excellence in Australia’s wine, dairy 
and fine food industries, awarding one producer each year with the accolade of the best 
producer in the country.

Our vision for the evening was ‘seasonality’ and the feature hanging installation was a warm, 
welcoming, all-encompassing experience for the guests as they walked into the pavilion, perfectly 
capturing our theme. The subtle, delicate table arrangements and creative product displays tied 
the different areas in together. Wildwon’s commitment to sustainability stood them out amongst 
their peers and it was pleasing to know that the flowers used on the night would be donated 
afterwards.

We will definitely work with Wildwon again.

LAUREN ANDERSON
CHIEF KNOWLEDGE OFFICER 
COLLABORATIVE CONSUMPTION

From the moment I arrived at the Reel Food Night, I was absolutely blown away by the calibre 
of the event, from its design, to the event management to the fantastic mix of people attending. 
Every detail had been considered and the execution of the event was truly impressive. Sally and 
Yvonne have set a high standard for what a community event can be, and I look forward to 
being a part of their projects in the future.

ELIZABETH SMITH
MANAGER, WINE, DAIRY AND FINE FOOD
THE ROYAL AGRICULTURAL SOCIETY
PROJECT: PRESIDENT’S MEDAL 2013
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